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A) Affordance 7 7x—X 2 A

(BAFEOEMB) 77 r—F AL 1T, B AT « 7T HFIHEICREELT S
1TADOIREMESLHM ZEITMaETH D, X7V (1979 LEEEZ D, /—<
v (1988) T — W —NTEI A REM 2R T A2 BB EEA LTz, AT « TR T
3. T T — & RIS SRS B L O EERTAEL, V- x L
AT 4 T T EOITECHSER A (RE - fINTA2ERE L THITansd
HFEERBETH S,

(5B D IEREH]) Affordance is a concept that refers to the possibilities and constraints
for action that technologies or media offer to users. Originating with the theories of
visual ecology by Gibson (1979), Norman (1988) emphasized the process by which users
perceive these possibilities for action. In media studies, affordances are understood as
arising through interactions with cultural contexts and social practices, and in social
media, they are analyzed as important factors that can facilitate or constrain specific
behaviors and social practices. '

B) Agendasetting 7 V=l FEE

(AAFEOEME]) 7V FRELIT. AT A THEET DT —<CRHED
FEMZBEL T, T FOBELCHENBEEOBRIEMNICEELE 22 70k
AThHD, B L-YVIMEOEESE, E L -VLHMAIES T L — LA DRRZ 1
U7 BaBR 2 fe 1, SIS TIE, AT 4 TIIHESA T A e F— %@ U T
SHERAZBEL, BEIT Y — 3 YN AT A TRT NI ZLZL>TEDA
T = X LB L TV 5,

(FEZEDIEFEH) Agenda-setting is the process by which the media influence audience
attention and the prioritization of social issues through the importance they assign to
reported themes or problems. The first level refers to communicating the significance
of issues, while the second level involves shaping perceptions through the presentation
of aspects or frames. In cultural studies, scholars such as Stuart Hall (1980) have
highlighted the ideological dimensions of agenda setting, noting that media do not
simply reflect reality but actively construct it within relations of power.
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(BARBOERE) 75 ary - oa)/)I—Ltix, FHEROFTABOE
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XA T AR O EN D, SNSRA h U — I V7 CIHERNER -
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(FEZEDOIEMEH) The attention economy is a concept in which human attention is
treated as a scarce and valuable resource amid information overload. Simon (1971)
highlighted the competition for attention, and media studies analyze how advertising
and digital platforms capture attention and monetize it. On social media and streaming
services, attention is monitored and extracted, understood as a form of labor, with
algorithms serving as tools of manipulation. It is a central concept for understanding the

contemporary media ecosystem.
D) Celebrity L7 U T 4

(BAEFEDOEMB) L7 VT &1, AT 4 7L L TRBIZEEmM S
NIERZED D NN 28T, 74— (1979) X TRAF— - A A=) &
L CHESMER BT 2 Lo L, 2= v (2001) 133ULEARE LTAERK
BREEFZER, 77 R TIEY = o F 0 X (1992) 2N HLAIZFER L. b L X (2002)
FAT 4 TRFECHEWIZE L OBEPLV 25U 5, MBS E L THEEIN
Do ~

(FZEDIEREH]) Celebrity refers to individuals or statuses that are publicly recognized
and attract attention through media and culture. Dyer (1979) analyzed them as “star
images” reflecting social values, while Rojek (2001) emphasized their production as a
form of cultural capital. In fan studies, Jenkins (1992) highlighted co-creation, and Hills
(2002) discussed their relationship to the media economy and social belonging.

Celebrities are thus understood as a cultural phenomenon.

E) Digitaldetox T Y#nLT by 7 A
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(FFEDOIEMEHF]) Digital detox refers to the deliberate restriction or suspension of
using digital technologies such as smartphones and social media to restore attention
and mental health. In media studies, it is seen as a means of self-management and stress
reduction, while in cultural studies, it is understood as an individual form of resistance
against constant connectivity and the extraction of attention. It is also an important
concept for critically responding to the attention economy and platform dominance.

F) Mediatization A5 ¢ 71k

(AARFEOIEMB) AF 4 70l i3, 20 - UEWHRE R HAEE OB, A
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Do

(38 O IEMEH]) Mediatization refers to a long-term, historical process through which
media become integrated into and increasingly shape social institutions, cultural
practices, and everyday life. Recent scholarship also highlights digital mediatization,
analyzing how networked platforms and algorithmic systems intensify the shaping of
social life. Overall, mediatization theory provides a way to conceptualize how media are

not external influences but constitutive forces in contemporary culture and society.

G) Participant observation %5815
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(FEEDIERER]) Participant observation is a qualitative research method in which
scholars immerse themselves in a social setting, engaging both as observers and as
participants. Participant observation emphasizes reflexivity: the researcher’s presence
and interactions shape the data. In digital media research, participant observation has
extended to online environments, where scholars explore virtual worlds and social
platforms.

H) Platform capitalism 77 v h 74— A& KEER

(BARFBOERF) 77 b 74— L2EARERLIT. TVINVTT v M T 4+—
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(FFEDOIEMMB) Platform capitalism refers to a contemporary economic model in
which digital platforms function as central infrastructure for economic and cultural
activities, accumulating capital by datafying and monetizing information and user
behavior. Srnicek (2017) analyzes Google, Facebook, and Amazon as “multi-sided
markets,” while van Dijck et al. (2018) highlight the impact of platform design principles
and algorithms on public space and cultural practices. Terranova (2012) and Fuchs
(2014) discuss the structures of value creation through user-generated content and the
labor of attention.
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(B DO IEFEH]) Postfeminism is a concept that emphasizes individual choice, agency,
and self-representation as cultural and social tendencies since the 1980s. Postfeminism,
while presenting an appearance of freedom and autonomy, can still reproduce gender
norms and aesthetic standards. To analyze gender, representation, and consumer
culture, this concept serves as a framework for understanding contemporary society,

where individual choice intersects with media-driven norm formation.

J) The tourist gaze @D FHIL
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DEHE LZ»‘:T?E{E HEFTAFEL LTEBISN, BEBRE AT 4 TERN
%%K%UO<7D?X%T TW5,

(HZEOIEMEMH]) The tourist gaze is a concept developed by sociologist John Urry to
describe how tourism is structured through culturally mediated ways of seeing,
consuming, and valuing places, people, and experiences. Tourists are guided by shared
expectations shaped by media, guidebooks, advertising, and broader cultural
imaginaries. Film, television, and digital platforms construct tourist imaginaries and
shape practices of looking.

EXFM2-1 (BAFBOEMH) Patrick Jagoda (2020) (%, 21 HAlD Y —
LANFERE BEOEREZBERICL, FFEHERNTESBEIIEELZEZALZ L
Z#UTWD, Gamified 77 VI A EIEELZ R A » MR, 7 XZ—THr—
b L., Habitica X Niket® B K S Za—H —DAEEESCH DEHEZ(EET
B, —FH. WoW DX 57eA> T4 RPG TiE, KIEIE¥E (grinding) MIRE(LE
. HE & FERREEN T D UL ZER % £te, FEME FHEIFFRIZIE homo
faber & homo ludens O X BN EdoiL, FIFEGAIERE CHEOE HEORLE 2N
WL TW5, Jagoda X2 EZBEARESITEIST H2H LW LEBE S LTESD
SAGAYS)

(FF/E D IEFRBI) Patrick Jagoda (2020) argues that 21st-century games blur the
boundaries between play and labor, profoundly shaping people’s behaviors and values
within neoliberal social structures. Gamified apps turn everyday tasks into interactive,
game-like activities using points, rewards, and avatars, as seen in Habitica and Nike+,

promoting user productivity and self-management. Meanwhile, online RPGs like World



of Warcraft (WoW) transform repetitive tasks (grinding) into entertainment, creating
cultural spaces where cohsumption and labor occur simultaneously. In the era of
immaterial labor, the distinction between homo faber and homo ludens is lost, and in
always-connected digital environments, the fusion of play and work accelerates. Jagoda
emphasizes that gamified apps and online RPGs function as new cultural devices linking
play and labor, adapting to contemporary economic and social conditions and shaping

individual behaviors and values.

EXHE2-2 (AAEFBOEMH) FLEFORBRTL., IEWENHEOF TH
FHEBEOBRBHRIZRAHELBELTVET, INSA~— 7 4 TlL, B
Fxv/R7 4 — NEENMREOSH Y TH, FRNESCBCT 70T 4 7,
Fv hU— MRS ERD FEAMIEEIE 720 £9, FFIC Twitter X° Instagram
TEHBEBOTLRL 740U —LORLY Y BIEETH D 725 EANDOEE T M
Rz o0 O E FEOERNEBRTY, £72. Habitica X° Duolingo 72
Eo7 7Y Tk, BEOMEBRSCH A7 EEN S — AMe S, ISR - 74T
R ENE FEOBSIAFEICLET, VE— V=2 0EELH Y BEEE -
TIIEO & @2 L. Jagoda OFEFEY . BAROT VX VRE T M
RN HES] ITANEELL, ﬁl‘?%@@%mii?ifﬂﬁfﬁib\tﬁofb\iﬁ“o

(FZEDOIEREH]) In my own experience, | have observed how work and play become
blurred within the context of immaterial labor. On social media and smartphones,
checking notifications or browsing feeds—even as a supposed break——bver!aps with
information gathering, self-branding, and network maintenance, turning into labor-like
activities. On platforms like Twitter and Instagram, crafting posts and interacting with
followers is enjoyable yet also enhances personal influence, further blurring the
boundary between play and work. Apps like Habitica and Duolingo gamify daily study
and task management, allowing actions aligned with reward structures to serve both
play and labor simultaneously. With the rise of remote work, everyday life increasingly
intertwines play and work, and as Jagoda notes, in contemporary digital environments,
“working while playing” has become normalized, making the distinction between the
two ever more ambiguous.

BB RoXEIL, BIET HEES BT 2REME taZde <HAIL
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(2023 £, F A= VHIRK)., 19-20 E» b0 cd, ThikiA T B3 —-1¢/H
3- 2 HAEE R IEEBETEL RS WV,
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(BAFEOBEHD

MLEEE D L =V 4 —ic X 2 B (the male gaze)iz HELSOITICIGH L.
7B RS CHE I N2 EP RO R E LCERLEI N, HEHLLZEE2 T LD
ENTWBEREMEFL T & 72, HWEULEE - F R LEEDREE L 3 2 128l %
MEL. 20 BCHEEROK I PEARELFIZRIFT LW IIRMICESTHAFTHED
fronsz, Lo LiEE, 2 DRSSP HEET 7 v F i 8 SDGs D F v v X — v
20, 2L DIREVRBRECLREAE T 2 Akt 2] o7, ZORWT T, K
HHEOBEMR I EEDEENOBBEREEL O R BV 2052 L5 RHIREOL L
NTW3, TNEFFRAF7 2 I =X L EMEN L REULOFIRO—F T, ¥z v X —
AR P A0 X D EMHL e X2 2 2 e TR o Tz,

(EFDREHD)

By applying the film scholar L. Mulvey’s theory of the male gaze to the analysis of consumer
society, researchers critiqued the way in which women in the advertisements are objectified
through the gaze and made to embody unrealistic beauty. Surveys have been conducted based
on a hypothesis that consumer culture reinforces the social norm that regards a thin body as the
standard female beauty, causing women’s low self-esteem and eating disorders. However,
cosmetics companies and soap brands recently carry out SDGs campaigns and shifted their
direction toward the celebration of the diversity of physical beauty. Under these circumstances,
the impression is being fabricated as if sexism, including the objectification of women’s bodies,
is disappearing from society. This is a part of a current called postfeminism in popular culture,

which has inevitably made the critical framework dealing with gender more complex.

B3 —2 AXTHRONZHBGEOFHIIAT 4 Toro L) Al iz
Bhe HIRTDFEZ BB~ E v, (12 TEED)
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AF4TEaIa=r—vavoBETHELRABICERTH DL, AT 4 THEEOULE
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29,

(EFEOBEHD

Media is simultaneously a communication tool and a commodity. The values assigned to the
specs and styles of media devices are created through the system of differentiation in consumer
society, corresponding to the characteristics discussed in this text. While it has become common
to use smartphones not only for calls but also music and video, analog record players are
marketed for the warmth of their sound. Furthermore, mobile media, such as smartphones and
laptop computers, and the Internet are said to blur the boundaries of time and space between
the public and the private. Home is no longer a “free” space to relax, but working anywhere has

become normal —this is a manifestation of “the system’s greediness” that the text describes.
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